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What is London Heritage Quarter?

Stretching from Belgravia through to Parliament Square and along the
Strand to the Royal Courts of Justice, London Heritage Quarter is a
collective of four Business Improvement Districts representing over one
thousand organisations.

The Northbank Business Improvement District (BID) covers one of
London's most iconic areas and includes Trafalgar Square, Strand and
Aldwych.

The Victoria Business Improvement District (BID) is a business-led and
business-funded body formed to support economic growth in Victoria and
to create a vibrant destination for those who work, visit or live in the area.

The Victoria Westminster BID covers an area of national significance. The
footprint includes St James'’s Park tube station, Parliament Square and
Westminster Abbey, along with a variety of historic and cultural assets,
established hotels and blue-chip organisations.

The Whitehall BID footprint is one of historical and political significance.
The footprint includes Westminster tube station, Downing Street, The
Palace of Westminster and Horse Guards Parade, along with a variety of
hotels, and historic and cultural assets such as the Tate Britain.
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Month-on-month trend
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Total Daily Visitors

Northbank BID Victoria BID 10000000
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Unique daily visitors
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Saturday is highlighted as the strongest day of the week in September 2025, as
average number of visitors peak significantly higher than any other weekday. This
suggests weekend behaviour boosts visitation, likely due to increased leisure
browsing, and campaigns or content that perform best at weekends.
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Friday is highlighted as the lowest day of the week in September 2025. Likely due

Mid-week remains consistently strong, indicating strong engagement and NS P
predictable daily usage patterns.The pattern indicates a hybrid platform.

1050000
1000000
950000
900000
850000
800000
750000
700000

(Avg. Daily Visitors)




th, | Visitor behaviour | September 2025 LL@
Time of day

Visitor activity at the London Heritage Quarter follows a clear
daily curve, with footfall steadily rising from the early morning
and peaking between 15:00-18:00, where both September 30%
2025 and September 2024 outperform the year-to-date and
2024 averages.

Engagement begins to build noticeably from 06:00 onwards, _ 2%
reaching above 15% by mid-day and climbing past 20% in the
afternoon peak. After 18:00, visitor levels begin to taper off,

with the steepest decline occurring from 21:00 onwards. ik
0

Overall, the data highlights a strong afternoon concentration
of visits, consistent year over year, with September 2025
showing slightly higher engagement across most daytime
periods. This suggests increased demand and stronger
mid-afternoon appeal compared with previous cycles. N
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September 2025 shows visitors spending either short periods or
committing to extended stays, with a pronounced dip in the
mid-range dwell times. This suggests a shift away from
moderate-length visits toward a behaviour split between quick
drop-ins and full-day engagements, reflecting clearer, more defined
visit purposes in September 2025. 0
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Dwell time (minutes)
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Daily average dwell times further reinforce this trend. Across all days XS i s «\\\‘f\ <
of the week, September 2025 dwell times exceed both September W
2024 and year-to-date benchmarks, with the biggest uplifts seen 50%
on Wednesday, Friday, and Sunday, each reaching around
240-260 minutes. Even typically lower-engagement days such as
Saturday show improvement, reflecting more sustained presence
throughout the week.
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Together, these patterns demonstrate that visitors are staying ’

longer, signalling strengthened destination appeal, improved
programming, and higher overall engagement compared with prior
years. 0%
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Time of day & Dwell time by area
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Across all four areas, visitor volumes follow a similar rhythm, rising
sharply from 06:00-09:00 and peaking between 12:00-18:00. o
Dwell-time behaviours diverge more clearly between areas. 1o
° Northbank has the widest spread, with notable shares in %
both short visits (0-30 min) and very long stays (8hrs+). I I
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° Victoria District is dominated by 30 min-2 hr dwell times, ISy m Northbank
indicating medium-length engagements. g % m Victoria We stminster
o . - ]
° Whitehall stands out with a strong skew toward 0-30 min § 40% m Victoria_District
and 2-4 hr stays, with far fewer long-duration visits. sk Whitehall
30%
Peak daytime activity is broadly aligned across all areas, but 25%
dwell-time profiles highlight different types of visitor behaviour: 20%
transient flows in Westminster and Whitehall, mixed shortllong 15%
stays in Northbank, and moderate-length visits in the Victoria 10%
District. 5% II II III
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Top visiting postcodes : 4‘&
LS
Rank | Postcode | Percentage (%) | Distance (km) ‘ﬁ_é‘- ﬁ-‘
] SE1 8 180 2.86 5 TS
2 SWIP 2 110 0.67 & Londmlﬁﬂ ‘i
3 w21 0.91 4.85 O ok
4 SWI16 2 0.79 7.89
5 WCIN 3 0.78 2.91
6 SWI17 8 0.68 8.00
7 N7 9 0.66 5.58
8 NW1 5 0.65 359
9 ECIN 7 0.63 3.50
NWI10 4 0.61 13.01
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Demographics

Visitors in September 2025 represent a broad and balanced
demographic mix, with a notable skew toward younger and
middle-aged groups. The largest share of visitors falls within the
30-44 age bracket (30%), followed by 15-29 (25%) and 45-59
(23%), indicating strong appeal across working-age and younger
adult audiences. Older visitors (60+) account for 22%, reflecting
meaningful presence but smaller proportion compared with
younger cohorts.

Disposable income data shows a concentration of visitors in
mid-disposable income brackets, with the highest proportions
sitting between €21,000 and €31,000 annually, where individual
income bands peak at 14-15%. Smaller but still significant segments
extend into higher-disposable income ranges (€45,000-€55,000),
suggesting a mix of both value-conscious and higher-spending
visitors. Very high-income and very low-income groups represent
only a small share.

Overall, September 2025 visitors skew younger and mid-aged with
moderate disposable income, suggesting a diverse but primarily
economically active audience with balanced spending potential.
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